
Theology & Consumerism: 
Desire, Church and Possessions 

In a world where we continually search for the next best thing to satisfy us and where 100 billion 
new garments are produced every year, we need to question what is driving us. Consumerism is 
not only a principle attached to shopping, but it is the pursuit of an end goal which can never be 
reached in an item or present state; it drives the hamster wheel effect of disappointment leading 
to a longing for the next thing and back to disappointment.


Our deepest desires can never be fulfilled by things on this earth. God’s word speaks of 
humankind and the earth yearning for a new creation. As we live in the beauty between Christ’s 
resurrection and His return, we can only rely upon God to satisfy our deepest longings, as we will 
be satisfied in Him for eternity. Consumerism speaks a similar narrative, but it falls short as it is 
characterised by a craving for novelty, subjective enjoyment and continuing instability which will 
never be satisfied.


One may take a consumerist approach towards church, in that they may settle in a congregation, 
but when the subjective enjoyment dwindles, they join another congregation to seek personal 
satisfaction; despite the first being theologically sound. Christians need to hold fast to the gospel, 
instability in this will lose the power of God’s Word. Consumeristic instability may manifest in 
churches being driven by what people ‘want’. Church driven by desire dilutes the gospel and is 
not reflective of Christ’s call to spiritual transformation and Christ’s lordship over our lives. The 
crave for novelty may pervade through desiring more people at mission events, more small groups 
and more miraculous works but it should always be questioned whether a continual desire will 
prevail when the goal is reached or whether one is satisfied with either outcome, according to 
God’s will.


Consumerism devalues utility whilst removing our responsibilities. Jesus spoke of much being 
expected of those who have much. I believe this teaching and Jesus’ lifestyle reflect virtues of 
attaching value and responsible manners to possessions whilst having an ‘open handed’ 
approach to things. The novelty of new objects has led to slave-labour, excess waste and 
environmental damage as negative consequences of a consumeristic lifestyle. The Lord abhors 
those who gain from injustice. Consumerism makes us blind to how our choices negatively affect 
others globally.


We must take action to counter the consumerist narrative. Craving for novelty will always lead to 
disappointment, subjective enjoyment will always fall short of what we need and the instability 
consumerism brings no rest. Let us take a circular approach to our possessions, through 
recognising we can repair, reuse and be willing to let go for God’s Kingdom. Let us question each 
time we’re tempted to be motivated by novelty, or subjective enjoyment whether it is upgrading a 
new phone, church, lifestyle or other things. Christians have a duty to enact a good theology 
around consumerism, to live radically and to redirect our desires to God.
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